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Image Misuse: Evolving Worries

I. Old Worry: Copyright Infringement, Right to Likeness

II. New Worry: Misinformation, Propaganda, Harassment
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Copyright Infringement
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Right to Likeness
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New Concerns: Misinformation Campaigns

Genuine 
Photo

False 
Caption

Weaponized 
Meme



MONASH

BUSINESS

SCHOOL
6

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
7

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
8

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
9

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
10

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
11

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
12

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
13

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
14

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
15

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
16

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
17

New Concerns: Misinformation Campaigns



MONASH

BUSINESS

SCHOOL
18

Why this Matters

1. Instant Response / Credibility

2. Need for Constant Content

3. Social Media as Harvest Ground and Delivery Device



MONASH

BUSINESS

SCHOOL
19

Propagandists Recycle
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Solutions

✓Ethical Handling

✓Limit Exposure

✓Watermark

✓Critical Thinking

✓Reverse Image Searching
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Thank you


